Choosing a Commercial Photographer: 6 Tips

A quick Google search for a commercial photographer in my local area brings up over 400,000 search
results. So if you need a professional photographer to provide you with images for your latest project, how do you go about sorting the wheat from the chaff? How can you determine which photographer will give you what you require, on time and within budget?

Relax... help is at hand. This useful guide aims to make the decision-making process a little easier, by
listing the things you need to consider and the questions you need to ask, to make sure your project is a
success.

One

There are different types of photographer (wedding, family portrait, landscape, lifestyle, com-

mercial, product etc.) If it is a commercial photographer you are after, put that into your Google search,
along with the location, e.g. commercial photographer Wolverhampton.

Two Spend some time checking out examples of work by different photographers to find someone
whose style fits your brief. A good photographer will have a portfolio of images on their website, but
it might not be their full range of work, so request further samples if required.

Three

Before you first contact a photographer, put together as much information as you can about

your project so the photographer can estimate the job properly. This information should include:

The Scope

The number of images you require

The Style

The type of images needed, e.g. product shots, portrait shots, action shots

The Place

Where the photographs will be taken, e.g. in a studio or on location

The Budget

The budget you are working to and whether this is fixed or flexible

The Timescale

The date you need the images by and whether the shoot has to take place
on a particular day and time

Four Photographers’ fees vary greatly, so get a couple of quotations for your project. Most photographers charge a daily rate plus expenses, and some may be happy to negotiate the price. Consider
what is important for your project. If you need top quality, professional images, paying a bit more for
a first-rate photographer can add to the overall success of the campaign.

Five

Consider the kind of person you want to work with. Finding someone who is on your wave-

length means you are more likely to get the results you are after. You will get a feel for the way a photographer works and the type of person they are from their website, social media and blog posts. If
you are looking for a professional yet relaxed and friendly photographer to work with, you’ll soon
sense it from an initial phone call to enquire about their business and the work they do.

Six

It is very common nowadays for photographers to hire studios as they need them, instead of ac-

tually owning one. Ask a photographer if he or she has access to a studio and, if so, whether a further
cost will be incurred.

I hope these tips have helped you to understand what you need to consider when choosing a photographer for your project. Check out our website for a small sample of what we can do for you here at

Dean Mitchell Photography, and please feel free to give us a call for a friendly chat if you need further
information.

Dean

T: 07528 171352
E: dean@deanmitchellphotography.co.uk
W: www.deanmitchellphotography.co.uk

